Smartphone enables its users to download and install software, games and other programmes provided by third-party providers. The third-party software, that is installed on most Smartphones, are also known as a mobile application. These existing mobile applications run on mobile operations systems.
Introduction
Uzbekistan, as one of the developing countries, from the first days of independence also has paid great attention to the comprehensive development of information and communication technologies and their wide application in all spheres of life of state and society. Over a short period the authorities created the legal framework conducive to further formation and progress of market of IT-technologies. By 2016, the number of mobile subscribers have reached 24 million people, 80% of total population of Uzbekistan. The growth of number was considerable, as the amount of mobile subscribers were only 5.8 million, as of 2007. Similarly, internet speed in Uzbekistan have increased almost six-fold during the past 10 years, as well. By early 2016, internet user penetration had reached an estimated 48% -15 million internet users. This was well up from the 2005 figure, when internet user penetration stood at just over 4% [1] .
One of the first Message apps that has been widely used in Uzbekistan is WhatsApp app, which was founded by Jan Koum and Brian Acton who had previously spent 20 years combined at Yahoo. In these days WhatApp has more than 1 billion users in over 180 countries of the world. However, in 2013, in the result of restriction to the access to WhatsApp application for some reasons in the area of the Republic of Uzbekistan, people preferred Telegram app as the best alternative app to replace WhatsApp. Nowadays, most widely used application in Uzbekistan is Telegram app among mobile instant messaging apps. SPSS 22.0 was used for basic statistics and Smart PLS 2.0 was used for hypothesis testing.
The empirical results of this study will show as follows. First, performance expectancy will affect behavioral intention significantly. Second, effort expectancy will affect behavioral intention significantly. Third, social influence will affect behavioral intention significantly. Forth, facilitating conditions will affect behavioral intention significantly. Fifth, behavioral intention will affect use behavior significantly.
Theoretical background

Unified Theory of Acceptance and Use of Technology
UTAUT suggests four dimensions that is supposed to have an effect on behavioral intention: performance expectancy, effort expectancy, social influence and facilitating conditions, which are, as well, affected by the moderator variables such as age, gender, voluntariness of use and experience. These four main dimensions of UTAUT are related to the dimensions in those previous models or theories [2] [3].
1. Performance expectancy is defined as the degree to which an individual believes that using the system will help him or her to attain gains in job performance. The term can be seen as an equivalent to the dimensions such as -Perceived Usefulness. [5] . According to the Professor Peter Rosen from University of California, the UTAUT model will provide the standard for technology acceptance behavior studies in the future, as well as the Technology Acceptance Model has proven its own significance in the same fields of study in the last decade. thus, several studies also has been conducted with the purpose to explain the effect that variables had on the entire model, and here below we will review some of those studies, that is provided as the sample researches that could help us to recognize more about the adoption of UTAUT in various fields of society [6] .
User acceptance of mobiles apps
Since mobile applications have been rapidly developed and widely adopted, the acceptance of certain mobile applications has been studied by a high number of researchers. Chu studied the customer acceptance of a mobile wallet application [7] . The model being used was developed based on unified theory of acceptance and use of technology model (UTAUT). After the proposed model was tested empirically, the results confirmed the tra-ditional factors affecting user acceptance (ease of use, perceived usefulness). Meanwhile a new factor--perceived security was also confirmed to have influence on user acceptance of mobile wallet application (Shin, 2009). Although this study arrived at a solid conclusion, the result only reflects on the limited perspectives of user experiences of a mobile wallet appli-cation. Hence, the conclusion is difficult to generalize to other types of mobile applications outside the U.S. Mobile market where the study was performed (Shin, 2009).
Telegram application
Telegram app is a messaging app with a focus on speed and security, which was launched on August 14, 2013 for iOS and officially on October 20, 2013 the alpha version of Telegram for Android [8] . Telegram is supported by Pavel and Nikolai Durov. Bierstaker, Janvrin and Jordan [9] supports Telegram financially and ideologically while Nikolai's input is technological.
It took a bit more than one year to reach the number of 50 million avtive users, after official launch of Telegram app. As of the February of 2016 Telegram has more than 100 million monthly active users as well as around 350,000 new users sign up each day. Also 15 billion messages are being delivered. daily
Research method
Research model and hypotheses
This study applied the UTAUT model proposed by Venkatesh et al. [10] , the purpose of which is to find out if the dimensions such as performance expectancy, effort expectancy, social influence and facilitating conditions has an effect on the user's intention to use Telegram app.
And one direct variable -perceived ubiquity, was added related to behavioral intention, as the ubiquity of mobile application is expected to affect the behavioral intention to use [11] [12] . The proposed research model for this study is presented in figure 3.1.
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Operational Definition of Variables
After the research model specification and hypotheses, we designed the survey and carried out data collection. Survey questionnaire was designed in Uzbek language, as the all respondents which were target population of the study, were users in Uzbekistan. The survey, [ 
Results and analysis
Data analysis
In this research, Smart PLS 2.0 was used to verify hypotheses. Thus, reliability analysis and validity analysis of internal consistency of survey items were conducted. Table 3 presents that squared roots of factors show greater value than correlation between those of constructs and hence discriminant validity is also found to be adequate.
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Model verification
With sufficient confirmation from reliability and validity tests, in this part, hypotheses path is tested through evaluating the affect of each dependant variables of the model. The Table 4 .
Conclusion
In this research we aimed to explain the user acceptance of Telegram application, among users in Uzbekistan. Research model of this study is based on UTAUT model which was developed by Venkatesh et al. [10] , and through quantitative analysis, using SPSS 22.0 and SmartPLS 2.0, the factors that affect user acceptance have been tested. Based on these analysis, the conclusions below are presented.
First, according to results H1 hypotheses, all factors -perceived ubiquity, performance expectancy, effort expectancy and social influence affect positively on behavioral intention.
Second, behavioral intention also showed a positive effect on use behavior, which means that hypothesis H2 is accepted. Third, the hypothesis H3 is also accepted, as the facilitating conditions appeared to have a positive influence on use behavior.
In other words, the results can be concluded that performance expectancy has the strongest effect on behavioral intention, that is to say that the user believe that using telegram will help them to save the time and improve their work performance. Social influence is also more important than other two factors, which means Telegram users are more likely to be influenced by important people around, when they consider to use application or not. Similarly, Facilitating conditions also can affect the user's attitude towards using Telegram application.
this means that the more comprehensive system Telegram has, the more users
